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• Supermarchés Casino reported sales growth of 4.1%, organic growth of 5.2% and
comps up 3.2%. The company said that increased average basket size and
customer traffic, due to “fresh products, strong commercial momentum and
improved customer service”, drove sales under this banner.
• Franprix saw sales fall 5.1%, organic growth decline 4.5% and comps fall 1.7%.
Performance was impacted by the transfer of stores to franchises, the closure of
stores and changes to the Mandarine concept of stores, which comprise 60% of
the store base, under the banner, Casino said.
• Convenience-store sales fell 6.5%, down 6.9% on an organic basis, and a decline of
4.8% in comparable sales.
Latin America Retail
• Total sales jumped 22.5% to €4,539 million, while organic sales grew 12.3% and
comps grew 7.5%, driven by strong performances in Brazil and Colombia, and
favorable currency effects.
• Sales in Colombia, Uruguay and Argentina drove “robust sales growth in 4Q16”
under the Exito banner, Casino said.
• Under the GPA subsegment, food sales grew 14.5% on an organic basis and comps
grew 8.1%. Organic growth under the Assaí banner was 36.7% and comps grew
17.3%, due to high growth in traffic.
• Under the Multivarejo banner, sales grew 2.9% on an organic basis and comps
grew 3.7%.
E-Commerce
This includes all of Casino’s e-commerce operations, including fascias that may fall under
the segments discussed above.
• Gross merchandise volume (GMV) amounted to €943.2 million including tax, up by
6.8% year over year.
• Comps grew 11.3%, adjusted for the sale or closure of specialized sites in 2016 and
the planned reduction of B2B sales that was initiated in 3Q16.
Outlook
Groupe Casino estimates the unaudited FY16 trading profit in France to be in excess of
€500 million, as was previously forecast by the company.
For FY17, management stated that it expects costs to decline in France with the planned
closure of loss-making stores and transfer to franchise partners. It also expects gross
margin under some of the banners to increase due to improved assortments, a focus on
fresh products and a revamp of private-label products. In Brazil, Casino expects costs to
remain under control should the deceleration in inflation continue and if the central
bank continues to hold interest rates down in FY17.
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